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“Travel and tour-
ismisthetop

industry in the

@m State of Nevada.

In Southern Ne-

@? vada alone, tour-

5 ism generates

approximately
$37 billionto the

) E e A local economy.”
4 said Goodman.

With 24-hour-a-day Shania Twain.
Casing exciiement, award-
wINnnINg reslaurants When new appointed

helmed by celebrity chefs, NMavyor Carclyn Goodman
world-class enlerlainment  was elected in June 2011,
options, premium shop- she undersioad the sig-
ping, destnation spas and nificance of developing
Fantastic golf, Las Vegas and establishing a city plan

offers something foreve-  that would allow the com-
ryone. As the destinaton munity (o grow in a man-
continues o evolve, new ner that would appeal Lo all

attractions this year include involved
a fNightline expenence on

Fremont Street, day clubs "Travel and tour-

at resort pools, and new 1sm is the top industry In
resident headliners such the State of Nevada. In

as Celine Dion, [Hod Stew Southem Nevada alone,
alt, Elton John and soon, [ounsm generales approxi-

Las Vegas Mayor Carolyn Goodman



mately $2/ bilhon to the local
economy” said Goocdman
"Approximately 215,000
members of Clark County’s
workiorce are employed i
rectly in the hospitality indus-
try. [he Las Veqgas Conven:
tion and Visitors Authority is
the official destinatcn mar
keting organization of Las

Nevada as a leisure and busi-
ness destination worldwide.
In 2010, Las VVegas atracted
approximately 374 million
visitors.”

DEVELOPMENT FOR
GROWTH

As the national econormy

Veqgas and markels Southem  continues to show improve

A rendering of recent plans for the park

Symphony Park. the 61 acres Las Viegas plans to tum into a second downtown, is a work
in progress — one that may take a long time to complete. The Cleveland Clinic Lou Ruvo

Center for Brain Health last month accepted its first patient, and construction began
in May on the Smith Center for the Performing Arts. But the faltering economy is
causing the site’s other projects to be delayed. That's been the case for the World
Jewelry Center, which has received a six-year extension of its agreement with the
city to build an office tower and retail center.

Cleveland Clinic Lou Ruvo
Center for Brain Health
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ments, the local Las Vegas
economy has also improved
Ihey have seen |15 consecu
tive months of increases for
both vistanon and Average
Daily Room Rates, Citywide
occupancy alse conlinues
(o show solid increases.
According to the LVCVA's
2010 Visitor Profile Study,
cther tounsm trends include

World Jewelry Center

The Charlie
Palmer Hote

Smith Center for
the Performing Arts

SOURCES: Newlond Comeruntin,
image provided by Desgn Werkahop/RNL
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“The more travel
agents know
about Las Vegas,
and the more
incentives they
havetobook Las
Vegas for their
clients, the more
we benefitasa
destination”.
said Goodman.

a larger share of intermnatonal visitors in the
destnatcn and overall spending INncreases
on nan-gaming elements such as dining
and shopping.

"One thing that the oty has done s 1o
Reep pressing Forward despite the downturm
in the ecanomy, There cononues o be a
push forward with projecis that will improve
the quality of life in Las Weqgas and aeale
jobs for its residents.” said Goodman. "One
of the major projects | hope [0 see came
to fruiion 1s @ new arena in downtown Las
Vegas The city s currently in an exclusive
neqgotiatng agreement with the Cordish
Companes lo develop thal arena and Its ac-
companying entertainment piece | believe

that once we have that arena, Las Vegas
will become home to a major league spoIts
franchise”

The year 2012 will be a big year For the
city with The Mob Museum, Neon Museum,
The Smith Center for the Performing Arts
and the new City Hall all scheduled to open
Symphony Park, located in Downtown Las
Veqas, i1s the latest development in the &l
acre, master-planned neighborhood which
5 already home to the Cleveland Clinic
Lou Ruvo Center far Brain Health (an iconic
Frank Cehry-designed building), and to
soon-to-open The Smith Center for the Per-

Forming Adts. Other planned Use et e—



residental, retail and hospitality are being
scheduled for development.

OF great interest additonally s the Fre
mont East Entertainment Distnct which has
undergone a 555 milkon revitalizaoon in
cluding the installation of relro-looking neon
signs and the additon of small businesses
including bars, restawants and coffee
houses. "The energy that is happening in
that area is really spedcial and a tibute o the
young, ambitious downtown residents who
live, workz and play in the area” Goodman

said

Vorkang closely wath the LVCVA, the city

conely 1o market the des-

et the past
vear, it has conducted extensive research
(o determine who, exactly, their potenoal
customers are and what mobvates them o
rravel to Las Vegas LVCVA has found that
Las \Veqgas travel segments are overwhelm
ingly defined by the experience

"What Happens n Vegas, Stays in
Viegas" 1s still the umbiella marketing and
advertising campaign. However, currently
they are wiapping up there new sumimel
campaign called "Life 15 Shoit. Summer 1S
Sharter™ which mdudes new elevision, 1a-
dio, pnnt, and internet promotions and out
door advertising, as well as public relations
efforts targeting national and regional media
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PARTNERSHIPS

The LVCVA and the city
continues to work closely
with McCanran Intemational
Airport to bnng new ailines
and service o Las Vegas
Recently, Spint Airlines an.
nounced new, daily, non-
stop service from Pertland,
Oatland and San Diego
Brtish Awrways, which
launched direct service
between Las Vegas and
London Heathrow mn 2009,
increased capacity by 18
percent recently. The airline
switched fromaB777toa

2747, which adds 62 seats
on every flight

The LVCWVA announced
CCRA Travel Solutions as
the newesl addition (o its
Preferred Travel Paitner
Program. As pant of the pro-
aram, The LVCVA will pro-
vide travel agent senvices,
commissionable booking
oppotiunities and incentive
programs to reqistered us.
ers of the CCRAavelcom
hotel reservation portal

"The more travel agents
know about Las Vegas, and
the more incentives they

have to beok Las Vegas for
thewr chents, the more we
benefit as a destination”.
said Goodman, The LVCWA
makes this process as easy
as possible for agents and
tour operators through a va-
ety of wols and education
programs.

EMERGING
TECHNOLOGIES

Las Veqas contlinues
(0 explore vanous ways (o
promole the destination
including the use of emerg-
Ing technologes. Among
the rescn properties and
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the LVCVA, Las Vegas has
a slrong presence on so-
cial media and continues

to engaqge friends and Fol-
lowers through a vanely of
promeotions. "The City of Las
\Vegas has a full range of
sacial media outlets includ-
ing Twitter and Faceboak,
as well as an award-winning
govemment websile and
Emmy-winning television
station, KCLV Channel 2"
explained Goodman,

GREEN INITIATIVES

The city of Las Vegas
has long been a leader in
sustainability at the govem-
ment level. With buildings
buil o LEED standards and

a fleet of vehicles that is 90
percent alternatively fueled
In recent years, Las Vegas
resofts have twrned their
attention and focused their
effors on becoming more
ernvironmentally conscious
From eneiqgy efficiency

and waler consernvalion lo
recycling and implement-
ing greener praclices, Las
Vegas is doing its part to
contnbute Lo the suslain-
ability of the planet. "City
Center has aclieved Gold
LEED certfication for ARIA
Resont & Casino's hotel
[ower, convention center and
theater, \Vdara Hotel & Spa,
Mandarin Oriental, Veer Tow-
ers and Crystals.” Goodman
explains. "This marks the

highest LEED achevement
of any hotel, retail distnct or
residenual development in
Las Vegas" Itis also the
world’s larges! private green
development. Caesars Enter-
tainment 1s the only casino,
hospitality and entertain-
menl company (o recene
seven gold level accredita-
uons from Travelife Suslain-
ability for its Las Vegas Stiip
properlies. Las \Vegas Sands
Caorporation anncunced

that the company's Vene
nan Resort and Sands Expo
and Convention Center
achieved Gold LEED certifi-
cation for exasting builddings.
The Palazzo achieved Silver
LEED cemficaucn For new
construction ir




combined,
Palazzo and the Sands Expo
comprise the largest LEED
building in the world. In addi-
tion the new City Hall is also
being built to LEED stand-

he Venetian, The

ards

Certtainly the economy
IS getung strenger, and Las
Vegas is as vibranl today as
ever before as an entertain
rment and ounsm mecca

4]

as well as being a most ap-
pealing residennal and living
community. Like many cil-
1Ies across the country and
throughout the world, “Las
Vegas has been impacted by
the recession, but itis making
a qradual recovery evidenced
by many excitiing projects
happening in city. This will
bring new workers downtown
and hopefully be the starn

of cther major companies
choosing to make thewr home
in Las Vegas" Goodman
stated. There will be role For
everyone o play, and Las
Veqgas is well on therr way o
where they plan © be



